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Abstract: 

 

Purpose: The main objective of this study is to present the tourist attractiveness of West 

Pomerania through an analysis of the perceptions and expectations of three generations- X, 

Y, and Z. Additionally, three specific goals were established: to identify the most important 

tourist attractions of West Pomerania relevant to each generation; to compare differences 

and similarities in the perception of the region among representatives of generations X, Y, 

and Z; and to indicate directions for tourism development in the region to better attract 

different age groups. 

Design/Methodology/Approach: The study was conducted in three stages, during which 

various scientific research methods were applied (method triangulation). In the literature 

review stage, the inductive method was predominant. Document analysis and a critical 

review of the literature were performed. In the empirical research phase, a diagnostic survey 

method (questionnaire) was applied using the snowball sampling technique (research 

conducted in Poland), along with statistical and econometric analysis. 

Findings: The results of the empirical research confirmed that West Pomerania is perceived 

as a touristically attractive region by all three generations- X, Y, and Z. The research also 

proved that West Pomerania has the potential to meet the needs of all three generations 

simultaneously, provided that appropriate promotion and segmentation of the tourist offer 

are implemented in the future. 

Practical Implications: Identifying the most significant tourist attractions in West 

Pomerania for each generation is crucial. Comparing the differences and similarities in the 

perception of the region among representatives of generations X, Y, and Z, as well as 

indicating directions for tourism development, can help attract diverse age groups more 

effectively.  
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Originality/Value: The approach presented in this study for assessing the tourist 

attractiveness of West Pomerania by generations X, Y, and Z may serve as a starting point 

for formulating recommendations in the field of regional tourism policy. 
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1. Introduction 

 

Regional and local development is a process of transformation leading to the 

achievement of a more advanced state: the improvement of existing and creation of 

new functional and utility values of a given area that shape its competitiveness, 

expand opportunities for economic growth, create new and modern jobs, and ensure 

the best possible living conditions for its residents. Regional and local development 

is reflected in the strategies implemented by territorial self-government units, 

economic entities, and local communities.  

 

Western Pomerania is a region located in the northwestern part of Poland. It borders 

Germany by land and Denmark and Sweden across the Baltic Sea. It is an 

exceptionally attractive tourist area in Poland, containing six landscape parks, 

seventy-five nature reserves, three large forest complexes, and more than 1,100 

natural monuments. Its diverse landscape, abundance of flora and fauna, and specific 

microclimate attract large numbers of tourists from Poland and other countries. This 

region supports various forms of recreation. 

 

When analyzing organizational, legal, and economic aspects, Western Pomerania 

may appear as a touristically attractive region of Poland, but is it equally attractive to 

all generations? The authors of this study sought to answer this question. The main 

objective of this study is to present the tourist attractiveness of Western Pomerania in 

Poland through an analysis of perceptions and expectations among three 

generations- X, Y, and Z. Accordingly, the following specific objectives were set: 

 

• To identify the main tourist attractions of Western Pomerania that are 

relevant to different generations. 

• To compare the differences and similarities in the perception of the region by 

representatives of Generations X, Y, and Z. 
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• To identify directions for tourism development in the region to better attract 

different age groups. 

 

The main hypothesis (H0) assumed in this study is that Western Pomerania is 

perceived as a touristically attractive region by all three generations, although the 

value of its features differs for specific generational groups. The supporting 

hypotheses include: 

 

➢ H1. Differences in the perception of Western Pomerania arise from 

generational characteristics, lifestyle, and access to technology. 

➢ H2. Western Pomerania has the potential to meet the needs of all three 

generations, provided that appropriate promotion and segmentation of the 

tourist offer are applied. 

 

The scope of the scientific considerations and research tasks presented in this article 

stemmed from the defined objectives and hypotheses. Three research stages were 

distinguished, employing triangulation of the research methods. In literature studies, 

the inductive method was dominant.  

 

Document analysis and a critical review of national and international literature were 

conducted. In the empirical research stage, a diagnostic survey (questionnaire) was 

used within the snowball sampling technique (research in Poland), complemented by 

statistical and econometric analyses. 

 

2. Western Pomerania- A Region Located in the North-Western Part of 

Poland in Legal, Economic, and Social Terms 

 

The West Pomeranian Voivodeship operates under the Act of June 5, 1998 on 

Voivodeship Self-Government. The inhabitants of the voivodeship form a regional 

self-government community by virtue of the law.  

 

The voivodeship possesses legal personality, and its organizational system is 

established through the Statute of the Voivodeship, which is adopted after 

consultation with the Prime Minister. This document was published in the regional 

official journal. acting in its own name and under its own responsibility, the 

voivodeship performs public tasks specified by statutes and independently manages 

its finances based on of an annually adopted budget.  

 

In carrying out its tasks, the voivodeship cooperates with other units of territorial, 

economic, and professional self-government, non-governmental organizations, 

churches and religious associations, higher education institutions, and research 

organizations, as well as with state administration bodies.  

 

In the case of the West Pomeranian Voivodeship, particular cooperation occurs with 

the West Pomeranian Voivode, who serves as the representative of the national 
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government in the region (STATUTE). By Resolution No. VIII/92/19 of the West 

Pomeranian Regional Assembly dated 28 June 2019, the Statute of the West 

Pomeranian Voivodeship was adopted. Within this document, the issue that is the 

subject of our study tourism has received only marginal attention.  

 

Article 26, point 4, establishes the Commission for Education, Culture, and Sport, 

which addresses matters of science and education in the region, the protection of 

culture and cultural assets, and tourism and sports development.  

 

This is relatively small, considering the significant potential of the analyzed region. 

Based on the Act of June 25, 1999, on the Polish Tourist Organization (Borek, 2019) 

and the Act of April 7, 1989- Law on Associations, the founding meeting held on 

February 15, 2001, adopted the statute and established the West Pomeranian 

Regional Tourist Organization. According to §6 of the Statute, the primary objectives 

of the organization’s activities include, among others: 

 

1. creating the image of the West Pomeranian Voivodeship as a region 

attractive for tourism, 

2. integrating local government, economic, and professional circles as well as 

individuals, institutions, and organizations interested in the tourist 

development of the voivodeship, 

3. increasing the number of tourists visiting the West Pomeranian Voivodeship, 

4. supporting tourism revenue growth. 

 

This clearly indicates that, to a large extent, tasks related to tourism at the regional 

level are carried out by the West Pomeranian Regional Tourist Organization. 

Although these tasks formally belong to the scope of the voivodeship’s self-

government linked with physical culture they are, in practice, executed mainly 

through the West Pomeranian Regional Tourist Organization.  

 

The regional self-government performs tasks of a regional nature as defined by law, 

including those related to physical culture and tourism; however, in practice, this 

usually means participation in the activities of the West Pomeranian Regional Tourist 

Organization and delegating its own responsibilities to that organization. 

 

We shall not dwell here on the detailed division between the voivodeship’s tasks and 

those commissioned by the national administration. However, it is worth noting that 

in the field of tourism, the responsibilities delegated by the central government are 

extensive. They include, among others, maintaining a register of tour operators and 

entrepreneurs facilitating the purchase of linked travel services, as well as keeping 

records of categorized hotels. 

 

Western Pomerania is a region with considerable tourist appeal. It encompasses the 

Baltic Sea coastline, along with a network of transport routes linking Scandinavia 

with Southern Europe and Western Europe with the East.  
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This geographical position gives rise to a multicultural blend of Scandinavian, 

German, and Slavic influences, which are clearly visible across the region (Feczko, 

2015, pp. 57-69). 

 

From an organizational standpoint, it is essential to recognize that if a given region 

wishes to develop and join the ranks of highly advanced areas, it must rely primarily 

on its internal potential its people, savings, and technologies thus building autonomy 

for the region as a whole and for its individual economic specializations. 

 

Therefore, the role of public administration is crucial administration that is efficient, 

collaborative, and oriented toward creating development mechanisms based on 

business and civic initiatives.  

 

Regional and local development requires administration that serves as a bridge, 

fostering cooperation between universities and enterprises (both small and large) and 

their broader environment. As Dzierżanowski et al. (2013) emphasize, a form of self-

limiting administration is also needed an administration capable of empowering 

local actors rather than dominating them. 

 

It is appropriate to agree with A. Szewczuk et al. (2011), who note that “the 

procedure of managing local and regional development includes: diagnosing the 

condition of the self-government unit, building a vision for the future, formulating 

short-, medium-, and long-term strategic objectives, defining development scenarios, 

formulating implementation projects for strategic tasks, and their subsequent 

execution.” 

 

As A. Nowakowska (2024, pp. 49-60) rightly observes, the territorial paradigm of 

development developed within spatial economics over the past two decades has led 

to a significant reinterpretation of the role of time, space, organization, and financial 

aspects in socio-economic development processes. Equally important is the ability to 

manage development skillfully. 

 

A. Szewczuk further emphasizes that “the condition for effective management of 

local and regional development lies, on the one hand, in identifying opportunities 

and potential threats to development, and on the other hand, in the comprehensive 

influence of local authorities on society, the economy, space, and the ecosystem in 

order to create conditions that stimulate the use of opportunities and mitigate threats 

to local or regional growth.” 

 

From an economic and social perspective, Western Pomerania is characterized by 

strong maritime economy traditions, including inland waterway transport along the 

Oder River, port activities, and fisheries. However, these sectors require further 

modernization. 
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Socially, the region stands out for its rich tourism, picturesque beaches, vast forests, 

and numerous lakes, as well as its significant historical potential. In recent years, 

alongside the traditional economy, there has been a noticeable development of 

industries linked to innovation and the maritime economy, as well as growing efforts 

toward sustainable regional development and expansion of tourism. This is discussed 

in more detail in the following works: E.K. Krasowska, 2021; M. Łojko, 2021, pp. 

379-403; I. Opas-Zajdlewicz, 2021, pp. 129-156; E. Medeiros, 2018; T. Christiansen, 

P. Lintner, 2005; I. Sagan, H. Halkier (eds.), 2005; T. Christiansen, 1999; P. Roberts, 

D. Shaw (eds.), 2000; www3; www4. 

 

3. Tourist Attractiveness of Western Pomerania in the Literature 

 

Tourism, as a spatial and social phenomenon, is shaped by specific individuals or 

groups who voluntarily participate in the process of movement and recreation. 

Owing to its geographical location and natural features, Western Pomerania is 

primarily associated with recreational and leisure tourism.  

 

This is largely a result of its position along the Baltic Sea coast which, despite 

relatively unfavorable climatic conditions and a short bathing season, remains one of 

the best-developed tourist regions in Poland (Duda, 2012). 

 

The tourist attractiveness of Western Pomerania can be analyzed through several key 

dimensions: 

 

• the overall attractiveness of the region itself, 

• the tourism preferences of citizens, 

• their lifestyles and access to modern technologies, 

• the potential and promotion of the region, 

• the perception of Western Pomerania compared to other tourist destinations 

in Poland and abroad. 

 

Regional cultural tourism, based on local heritage resources and the attractiveness of 

the landscape, significantly contributes to both the economy and the economic 

appeal of the region. Cultural and heritage elements both historical and natural often 

remain the only enclaves of authenticity, helping to build the region’s image and 

preserve its identity (Feczko, 2015, pp. 57-69).  

 

The tourism potential of Western Pomerania is formed by its natural and cultural 

assets, tourist infrastructure, and transport accessibility. This potential is commonly 

measured by indicators such as the number of tourist accommodation facilities or the 

number of beds available to visitors, while its utilization is assessed through 

measures such as the number of overnight stays and the average duration of tourist 

visits (Śpiewak-Szyjka and Skotarczak, 2015, pp. 151-160).  
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The tourist attractiveness of Western Pomerania thus comprises a broad range of 

assets, including the presence of specific facilities and landmarks, which are 

summarized in Figure 1 of the original study. 

 

Figure 1. Assets and sites reflecting the attractiveness of Western Pomerania 

 
Source: Authors’ own elaboration. 

 

In an era of rapid technological and civilizational development that leads to 

increasingly fast-paced lifestyles, tourists are progressively seeking destinations that 

are distinguished by their naturalness and uniqueness. The cultural potential of 

Western Pomerania strongly influences interest in the region, as visitors are eager to 

explore its rich history and traditions (Lichacy and Cwajna, 2020, pp. 70-82). When 

choosing a tourist destination, visitors consider numerous factors such as travel 

costs, accessibility, cultural offerings (theatres, museums, monuments), and the 

availability of tourist infrastructure (accommodation and catering facilities).  

 

More on the tourist attractiveness of West Pomerania can be found in the literature 

on the subject, including the works of B. Meyer, A. Sawińska, 2018, pp. 34-42; A. 

Nędza, S. Matlingiewicz, 2022: T. Duda, 2024, pp. 147-168; A. Gardzińska, 2024, 

pp. 1277-1286; A. Gardzińska, 2023, pp. 832-841; Z. Głąbiński, 2023; Z. Głąbiński, 

T. Duda, 2017; Z. Głąbiński, 2024; M. Matlegiewicz, 2023; A. Malkowski, B. 

Bieszk-Stolorz, D. Dawidowicz, W. Zbaraszewski, M. Balas, 2022. 

 

4. Method and Research Sample in the Authors’ Empirical Study  

 

The principal source of analytical information in this study consisted of data 

obtained from direct research, specifically from survey-based inquiries. This study 

aimed to explore the opinions of representatives of Generations X, Y, and Z 

regarding the perception of Western Pomerania as a touristically attractive region of 

Poland. 

 

In line with the research design, the questionnaire was prepared using Microsoft 

Teams and was distributed throughout the country. The snowball sampling technique 

was applied, beginning with dissemination among researchers and students from 

several academic institutions, including Jan Kochanowski University in Kielce, 

Cracow University of Economics, Pomeranian University in Słupsk, the University 
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of Szczecin, Rzeszów University of Technology, and Konin University of Applied 

Sciences. The sampling was purposive. 

 

During the survey process, formal verification was conducted continuously to ensure 

the completeness of the responses. As a result, three questionnaires were rejected 

due to incomplete answers, and two more were excluded at the substantive 

verification stage because respondents demonstrated a lack of understanding of 

certain questions. In total, 127 respondents completed the survey.  

 

The questionnaire comprised 15 questions, including four demographic items (age, 

gender, size of place of residence, and voivodeship) and 11 questions concerning the 

perception of regional assets and tourism offerings. Among the respondents, the 

largest group consisted of individuals representing Generation Z (almost 97%), 

while Generation X accounted for slightly more than 2% and Generation Y for less 

than 1%.  

 

The majority of respondents lived in cities with populations exceeding 200,000 (over 

57%), followed by those in towns with up to 50,000 inhabitants (approximately 

25%) and rural areas (approximately 14%). The participants most often came from 

the West Pomeranian (75%), Masovian (15%), and Lubusz (9%) voivodeships.  

 

Almost half (48%) reported living in Western Pomerania, and a further 25% 

indicated that they had visited the region multiple times. Women constituted the 

majority of the respondents (over 54%). Statistical research methods were used for 

data analysis. 

 

5. Results of Empirical Research 

 

The vast majority of respondents assessed Western Pomerania by comparing it with 

other regions in Poland they had visited only 6% had not travelled to another region 

within the previous year. A total of 22% of respondents strongly agreed that Western 

Pomerania is a touristically attractive region, while an additional 65% somewhat 

agreed. Only slightly more than 2% expressed the opinion that Western Pomerania is 

not an attractive tourist region in Poland.  

 

Among the attractions encouraging visits to Western Pomerania, the most frequently 

indicated were opportunities for active leisure (56%) and access to beaches and 

nature (54%). Respondents particularly identified Baltic Sea beaches (43%), lakes 

and rivers (34%), modern attractions (32%), various cultural events and festivals 

(27%), opportunities for urban tourism (26%), national and landscape parks (24%), 

hiking and cycling routes (24%), castles and palaces (21%), historical monuments 

and sacred architecture (12%), and museums and cultural institutions (18%). 

 

As for the factors considered very important when choosing a travel destination, 

respondents pointed to the price of the trip (46%), the richness of nature and 
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landscapes (35%), existing tourism infrastructure (35%), opportunities for active 

recreation (34%), accessibility (32%), modern attractions and events (24%), the 

possibility of sharing experiences online (16%), and the cultural offer (15%). When 

searching for travel inspiration, 71% of respondents reported using the Internet and 

social media frequently or very frequently.  

 

For booking accommodation and transportation, this share was even higher at 76%. 

Meanwhile, 41% of respondents shared photos and travel experiences online. 

Regarding Wester Pomerania’s ability to meet the needs of different generations of 

tourists, nearly 9% of respondents assessed its potential as very high, 50% as rather 

high, and 39% rated it as average. 

 

Social media and travel blogs influence the choice of holiday destination for nearly 

42% of respondents, while 30% rely on personal experiences and 22% on 

recommendations from friends. When asked about effective promotional tools, 87% 

indicated social media campaigns and regional events or festivals, 94% pointed to 

price promotions and tourism packages, 81% mentioned mobile applications and 

online guides, 57% recommended collaborating with influencers, and 54% referred 

to traditional printed materials. Only around 15% of respondents identified television 

and radio advertisements as effective means of promotion. 

 

The relationships between demographic variables and substantive responses were 

analyzed using the chi-square (χ²) independence test. In total, 180 variable pairs 

were tested, of which 15 showed statistically significant relationships (p < 0.05). 

This indicates that approximately 8.3% of all relationships demonstrated differences 

in opinions depending on respondents’ demographic characteristics. 

 

The largest number of significant relationships concerned the variable gender (six 

cases). Women were statistically more likely to travel to other regions of Poland for 

tourism and recreation (p = 0.0159) and more frequently considered Western 

Pomerania to be more attractive than other regions (p = 0.0323).  

 

Conversely, they were less likely to select modern attractions and entertainment as 

the main reasons for visiting Western Pomerania (p = 0.0345), but more frequently 

emphasized the richness of nature and landscapes (p = 0.0307). Women also used 

social media more often to seek travel inspiration (p = 0.0467) and to share photos 

and travel stories (p = 0.0277). The results are presented in Figures 1-6. 

 

In five cases, significant relationships were also observed with respect to the variable 

of the voivodeship of residence. This means that, apart from gender, the place of 

residence most strongly influenced perceptions of the region’s attractiveness (p = 

0.0289). Residents of neighboring voivodeships were more likely to rate Western 

Pomerania as competitive and worth visiting, whereas those from other parts of 

Poland expressed more neutral or distant evaluations (p = 0.0198). 
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Figures 1-6. Results of the Authors’ Empirical Research 

  

  

  
Source: Authors’ own elaboration. 

 

Two statistically significant relationships were identified concerning age: younger 

respondents (p = 0.0001) attached greater importance to modern forms of tourist 
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promotion (social media, booking platforms), whereas older participants (p = 

0.0029) focused more on traditional natural and historical attractions. 

 

The descriptive analysis results show that respondents, in their vast majority, 

positively assessed the tourist attractiveness of Western Pomerania. The highest 

ratings were given to natural features (coastal landscapes, lakes, and landscape 

parks) and infrastructural accessibility (ease of travel and tourism infrastructure).  

 

These findings confirm that perceptions of regional attractiveness are socially and 

spatially differentiated. Overall, the West Pomeranian Voivodeship is perceived as a 

region with high tourist potential but still requires further development in the areas 

of promotion, information infrastructure, and accessibility for visitors from outside 

the region.  

 

These conclusions provide a foundation for recommendations regarding regional 

tourism policy particularly in the field of promotional strategies and initiatives 

supporting the development of local recreational and tourism infrastructure. 

 

6. Conclusions and Recommendations 

 

The main objective of this study was to present the tourist attractiveness of Western 

Pomerania in Poland by analyzing the perceptions and expectations of three 

generations: X, Y, and Z. The results of the authors’ empirical research confirm that 

this region is touristically attractive. The analysis made it possible to identify the 

main tourist attractions of Western Pomerania that are important to representatives 

of different generations.  

 

Thus, the main and specific objectives of this study were achieved. The analysis also 

enabled a comparison of the differences and similarities in how Generations X, Y, 

and Z perceive the region and made it possible to indicate directions for the further 

development of tourism in the region to better attract various age groups.  

 

The obtained results confirm that the perception of the region’s tourist attractiveness 

is socially and spatially differentiated. The highest evaluations were given to natural 

features (coastal landscapes, lakes, and landscape parks) and elements related to 

infrastructure accessibility (ease of travel and tourism infrastructure). 

 

In the course of the research and data analysis, the main hypothesis (H0) was 

confirmed Western Pomerania is perceived as a touristically attractive region by all 

three generations, X, Y, and Z, although its features have different values for each 

group. The first specific hypothesis (H1) that differences in perception arise from 

generational characteristics, lifestyles, and access to technologies was partially 

confirmed. The second hypothesis (H2) that Western Pomerania has the potential to 
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meet the needs of all three generations, provided appropriate promotion and 

segmentation of its tourism offer was fully confirmed. 

 

The H2 hypothesis was also confirmed, which states that West Pomerania has the 

potential to simultaneously meet the needs of all three generations, provided that 

appropriate promotion and segmentation of the tourism offer are applied. 

 

This hypothesis also serves as the starting point for developing a recommendation 

strategy for Western Pomerania. Success in this regard can be achieved through 

more effective promotion, education, relationship-building, advertising campaigns 

on television and radio, and direct promotional activities utilizing broadly 

understood artificial intelligence in marketing.  

 

Promotional strategies should be planned both in the long term to ensure consistent 

image-building and sustainable development and in the short term, as even single, 

well-executed promotional actions can bring measurable benefits to the regional 

tourism industry. 
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