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Abstract:

Purpose: The aim of the study is to identify the current state of the related research in which
elements of sustainable, green logistics and marketing management are integrated. In
marketing, it refers, in particular, to issues related to Customer Experience. The aim of the
study is to assess the size and importance of the current set of publications and identify the
most frequently undertaken research problems.

Design/Methodology/Approach: The work uses the method of Systematic Literature Review
(SLR) applying a four-stage model of research activities, taking into account bibliometric
analysis — analysis of the number of publications and citations, and classification of
publications to specific categories of research works - and content analysis relating to the
recognition of undertaken research problems in selected most frequently cited publications
from a separate set of scientific publications.

Findings: The research area in the scope of research activities in which the concepts of
marketing management and sustainable logistics are integrated is in the phase of dynamic
growth - the first results of research in this area have already been implemented and their
results constitute a prerequisite for further research work. The undertaken research
problems can be classified into the category of research, i.e., Cluster 1 (circular approach),
Cluster 2 (environmental approach), Cluster 3 (sustainable consumption approach), Cluster
4 (supply chain management), Cluster 5 (green supply chain and quality issues).

Practical Implications: For each of the identified research categories, a set of elements
related to marketing has been specified. They are taken into account in the implementation of
specific goals of sustainable logistics, including, Relationship Marketing, Customer
Relationship Management, B2B marketing, Customer behavior, Customer satisfaction,
Customer loyalty, Consumer value, Customer collaboration, Customer segmentation,
Internal marketing, Pricing policies, Sustainable marketing, Green marketing.
Originality/Value: The work compiles a set of interdisciplinary works, the results of which
both contribute to the area of logistics management and determine the basis for marketing
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management. The classification of problems in which the elements of logistics and marketing
management are integrated was made. A set of individual problems was identified, indicating
a reference to the works in which the concepts of their solutions were presented.

Keywords: Sustainable logistics, green logistics, sustainable marketing, marketing
management, customer experience, literature review, marketing of logistics services.

JEL Codes: M11, M31, QO01.

Paper Type: Research article.

1. Introduction

The aim of this paper is to identify the current set of publications in which the issue
of the relationship between sustainable logistics and marketing management is
considered. In the field of marketing, the work focuses on the issue of modeling the
so-called Customer Experience (CX). The American Society for Quality (asg.org)
defines the Customer Experience as the short- and long-term interactions and
relationships between a company and its customers. The customer experience
journey may include customer interactions with a company's employees, facilities,
and marketing in both the real and digital worlds.

Here, modeling the customer experience means working towards several goals
beyond the basic delivery of products and services, e.g., (1) Delivering the right
product or service for the customer's needs; (2) Selling the product or service
honestly; (2) Ensuring ease of use and preventing failures; (3) Making it easy for
customers to do business with the organization; (4) Creating an emotional
connection and providing added value when appropriate.

Currently, societies are increasingly becoming environmentally conscious, and
designers and manufacturers must incorporate ‘environmental qualities’ and
sustainable development practices into products (Yeh et al., 2010). In today's
logistics operations, sustainability and ecological aspects have become key issues.

To address broader goals and challenges in supply chains, researchers are exploring
sustainable supply chain management and green logistics, leading to the
development of new methods for conducting logistics activities. However,
enterprises encounter various obstacles when adopting these methods.
Understanding the distinctions between various logistics concepts is crucial for a
comprehensive grasp of customer experience.
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To add clarity, it is important to define and compare these concepts. Distinguishing
between definitions such as sustainable logistics and green logistics may be
confusing, so it is necessary to compare them with each other in order to come to
some conclusions.

In fact, sustainable logistics refers more to practices that reduce the environmental
impact of logistics activities, such as using eco-friendly transportation, optimizing
routes, and implementing energy-efficient systems in warehouses. Green logistics,
on the other hand, focuses on minimizing the environmental footprint of logistics
operations by using sustainable packaging, reducing emissions, and promoting
recycling and waste reduction (El-Berishy et al., 2013).

The issue of sustainable logistics is the subject of numerous scientific publications
(Ren et al., 2020; Wang et al., 2022; He et al., 2018). These works consider, among
others, the impact of so-called green logistics on shaping the concept of sustainable
development (Kumar, 2015), environmental sustainability practices used on the
logistics services market (Evangelista et al., 2018), or sustainable reverse logistics
concepts (Dabees et al., 2023).

There are also studies presenting sustainable logistics in relation to such issues as,
among others: (1) sustainable logistics and sustainable production for Industry 4.0
(Grzybowska and Awasthi, 2020; Sun et al., 2021; Ferraro et al., 2023; Cantini et
al., 2023; Akkad and Banyai, 2020). (2) Sustainable logistics and e-commerce (Cano
et al., 2022) (3) Decision support system and Sustainable logistics (Qaiser et al.,
2017). (4) sustainable logistics practices for the circular economy (Jayarathna et al.,
2023).

A separate group of studies are publications indicating the need, practices and
concept of implementing systematic innovation methods and tools for ensuring
sustainable logistics (Bjorklund and Forslund, 2018).

This paper considers the relationship between Sustainable Logistics and modeling of
the broadly understood Customer Experience. Referring to the analysis of the
literature, a set of search terms referring to the issues related to the provision of
sustainable logistics practices was identified. Similarly, referring to the concept of
customer experience management, a set of elements influencing its shaping was
identified.

To achieve the formulated research goal, i.e., to recognize the relationship between
sustainable logistics and the Customer Experience (EX) studies, a Systematic
Literature Review (SLR) procedure was used (van Dinter et al., 2021; Page et al.,
2021). The work uses a four-stage model of research activities (Czakon, 2016) by
performing bibliometric analysis and content analysis relating to the recognition of
undertaken research problems in selected most frequently cited publications from a
separate set of scientific publications.
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2. Literature Review

When considering current and important problems relating to the relationship
between marketing management and shaping the concept of sustainable logistics, the
following areas should be distinguished, i.e., shaping the strategy related to
sustainable supply chain management, information quality management and
information systems, product management in the supply chain and product pricing
strategy, research related to the so-called customer-based sustainable logistics.

Overall, the concept related to the marketing contribution on the demand side,
manufacturing, operations, and the supply chain in general can be distinguished
(Sharma et al., 2010). There are also publications referring to the study of the impact
of green marketing in general on supply chain management in industrial markets
(Chan et al., 2012).

As part of shaping the strategy related to sustainable logistics, one can distinguish
works referring to the need to implement supply chain management strategies to
reduce the environmental impacts of the products and services (Zhu et al., 2005) and
related to the diagnosis of the elements related to growing awareness about
environment protection (Mathiyazhagan et al., 2014). Particularly important are the
issues related to Closed-Loop Supply Chains (CLSCs), which generate profits by
taking back products from customers and recovering the remaining added value.

As part of the issues related to information quality management, papers examining
the impact of information integration in the supply chain (Kulp et al., 2004) and the
role of supporting integrated supply chain management using sophisticated
information systems and dedicated equipment (Govindan et al., 2012) can be
distinguished. In addition, the problems of information asymmetry and low visibility
in the relationship with customers, who find it difficult to access product data that
can facilitate ethical buying practices or assure product authenticity (Agrawal et al.,
2021), are also considered.

What is considered in the area of issues related to shaping the relationship with the
client are, among others, the impact on the manufacturer's relationship with
customers and suppliers (Kulp et al., 2004) or studying the solutions related to the
exploration of the business-to-consumer (B2C) market and with the development of
new business models that simultaneously increase profits and are more
environmentally and socially sustainable (Mont et al., 2006).

As part of broadly understood product management, research is carried out related to
the recognition of the impact of product returns on the strategies of multichannel
retailers, e.g., referring to a group of products that are subject to more frequent
returns due to the greater need for physical inspection by buyers (Ofek et al., 2010).
Issues related to the companies need to view customer returns as an opportunity to
give this returns pile a new lease of life are considered.
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Referring to the so-called customer-driven green supply chain management studies
related to customer needs and requirements, e.g., the concepts related to the
identification of appropriate green supply chain management practices to strengthen
the performance areas that need improvement may be distinguished (Cankaya and
Sezen, 2018).

In the area of works referring to customer satisfaction and loyalty, the issues taken
up include, among others, the tendency to enhance the reliability and sustainability
of their supply chains to increase customers’ satisfaction in terms of on-time
fulfillment of demands and to be compatible with environmental regulations
(Tirkolaee et al., 2020; Chavez et al., 2014); the problems related with the customer
loyalty and understanding how to balance ecological and economic goals in reverse
logistics (Lee and Lam, 2012).

3. Research Methodology

In this paper, to achieve the formulated research goal, i.e., to recognize the
relationship between sustainable logistics and Customer Experience (EX), a
Systematic Literature Review (SLR) procedure was used (van Dinter et al., 2021;
Page et al., 2021). Four phases of research activities were specified (Czakon, 2011,
Czakon, 2016):

» Determining the purpose of the study, i.e., recognizing the current state of
sustainable logistics relationship with customer experience.

» ldentifying primary literature using the Web of Science database; selection
of publications by using a set of keywords appearing in the title of the work,
abstract or in keywords specified by the authors (n=876); developing a data-
base of publications, i.e., the so-called "database clean up" (n=857).

> Bibliometric analysis, i.e., analysis of the number of publications and
citations over the years and classification of publications according to Web
of Science Core Collection Categories.

» Content analysis relating to the recognition of undertaken research problems
related to marketing and logistics in selected most frequently cited
publications from a separate set of scientific publications (n=34), detailing
the basic areas of research with an indication of their relationship with the
area related to marketing and logistics.

» Development of a report.

In the first stage of the research work, in reference to the Customer Experience
(CX) model adopted by the American Society for Quality (asg.org), a set of search
terms related to marketing was recognized, the list of search terms was summarized
in Table 1. In the next stage of research activities, the literature related to the issue of
sustainable logistics was analyzed in order to identify a set of keywords defining its
complexity. It was checked which keywords are taken into account in publications
related to the issue of sustainable logistics.
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The recognized set of keywords was the basis for determining the set of search terms
related to sustainable logistics, which is summarized in Table 1.

Table 1. Search terms used at the publication selection stage.
Search Terms related to Marketing Management, i.e., Customer Experience
"Digital Marketing" OR "Online Marketing" OR "Internet Marketing" OR "Search
Engine Marketing" OR "Social Media Marketing” OR "Digital Content Marketing" OR
"Customer* preference*" OR "Consumer's Preference*" OR "Consumers’ Preference*"
OR "Consumer* preference*" OR "consumer's Preference*" OR "consumers’
Preference*" OR "User* preference*" OR "User's Preference*" OR "Users’ Preference*"
OR "Customer * Online Behavior*" OR "Customer's Online Behavior *" OR "Online
Behavior*" OR "Consumer's Online Behavior*" OR "Consumer's Online Behavior*" OR
"Consumers’ Online Behavior*" User * Online Behavior* "OR" User's Online Behavior*
"OR" User's Online Behavior* "OR" Users’ Online Behavior * "Behavior* “OR
“Customer* Behavior*” OR “Customer's Behavior®” OR “Customers’ Behavior*” OR
“Consumer* Behavior*” OR “Consumer's Behavior*” OR “Consumers’ Behavior*” OR
“User's Behavior*” OR “User's Behavior*” OR “Users’ Behavior*” OR “Customer *
Online Experience*” OR “Customer's Online Experience*” OR “Customers’ Online
Experience*” OR “Consumer * Online Experience *” OR “Consumer's Online
Experience*” OR “Consumers’ Online Experience*” OR “User's Online Experience*”
OR “User's Online Experience*” OR “Users’ Online Experience*” OR “Customer *”” OR
“Customer's Experience*” OR “Customer's Experience*” OR “Customers’ Online
Experience*” OR “Consumer* Experience *” * “OR “Consumer's Experience* "OR*
Consumers’ Experience* ”"OR“ User* Experience* ”OR* User's Experience* “OR*
Users’ Experience®* "OR“ Customer® understanding "OR*“ Consumer* understanding
”OR* User* understanding ”"OR*“ Customer* Need* “OR®“ Customer's Need* “OR*
Customers’ Need* “OR“ Consumer * Need * “OR*“ Consumer's Need* “OR“
Consumers’ Need * ”OR* User * Need* "OR*“ User's Need* "OR* Users’ Need * "OR*
Customer * Want* "OR* Customer's Want* ”OR* Customers’ Want* ”OR*“ Consumer's
Want* ”OR“ Consumer's Want* ”OR“ Consumers’ Want* “OR* User * Want* "OR*
User's Want* ”
AND Search Terms related to Sustainable Logistics
"green* supply chain" OR "sustainability in supply chain" OR "sustainable supply chain
management” OR "sustainable supply chain*" OR "supply chain* sustainability" OR
"green supply chain management” OR "sustainable supplier selection” OR "ecological
practices in logistics” OR "environmental concerns in logistic*" OR "Reverse logistics"
OR ™"green logistics" OR "environmentally sensitive logistic" OR "sustainable logistics"
OR "reverse-logistics” OR "sustainable development of logistics” OR "sustainable
logistics enterprises” OR "green logistics initiative" OR "green purchasing of raw
material*" OR "green transportation” OR "green distribution” OR "sustainable
distribution network" OR "vehicle routing"

Source: Authors’ own study.

This study took into account articles published and indexed in Web of Science data
base. The search terms were searched for in the Title, Abstract and Key-words. As a
result, n=89 publications were identified. The selected collection of publications has
been ordered concerning the number of citations, i.e., Citations: Highest First. The
bibliometric analysis took into account the total number of selected publications.



The Impact of Remote Work on Shaping Agility Attributes

554

The content of the most frequently cited publications was analyzed, i.e., n=34. The
results of the conducted analyzes are summarized in the next section of the work.

4, Research Results

In the first stage of the research work, the distribution of the number of publications
and the analysis of the number of citations were identified, see Figure 1. This allows
us to assess the changing size of the collection of publications and its importance on
the map of science.

The analysis of publications in the following years allows for assessing the stage of
development of a given research area. Assuming that the number of publications is
subject to lifecycle regularities, after birth, there is a slow growth that accelerates,
then stabilizes at a given level to finally decrease.

Referring to the results obtained, it can be noted that the research area in the scope of
research activities in which the concepts of marketing management, i.e., Customer
Experience study, and sustainable logistics are in the second phase of dynamic
growth. This means that the first results of research in this area have already been
implemented and their results constituted a prerequisite for further research work.

The analysis of the number of citations reflects, relative to the number of
publications, the significant impact of the obtained results, measured by the number
of works that use them. The next step of the research was to check which categories
individual publications can be classified in a specific set of scientific publications.

It was recognized that most publications are classified into such categories specified
in the Web of Science as: Management (n=184); Environmental Science (n=177);
Green Sustainable Science Technology (n=173) and Operation Research
Management Science (n=160). At the next stage, the analysis of content, the so-
called keyword frequency survey using the VOSviewer software (Van Eck and
Waltman, 2014, Ding et al., 2014, Springer et al., 2010), was conducted.
Subsequently, 177 distinguished keywords with the highest level of occurrence were
classified.

A specific set of keywords was extracted after the adoption of the so-called
minimum number of keyword repetitions. In order to separate the crucial keywords
in the analyzed data set (n=857), after initial verification of the number of repetitions
based on the graphical presentation of the results, a minimum number of keywords
repetitions amounting to five was adopted. In the next step, in order to increase the
reliability of the results, the keywords with the lowest correlation value, i.e., the
value of the Total Link Strength indicator calculated by VVOSviewer, were removed
from the data set.
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Figure 1. Analysis of the Number of Publications and Citations Over the Years.
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Source: Web of Science, Citation Report.

Having the created set of keywords, the VOSviewer software algorithm was used,
which classifies keywords by taking into account thematically and meaningfully
similar areas in which the words occurred. As a result, four clusters were isolated, as
shown in Figure 2.

The first cluster refers to problems related to reverse logistics and closed-loop supply
chain management. The issue of marketing management refers here to elements such
as recognizing the demand for given products or analyzing the product life cycle.
The second cluster refers to the problems of integration of activities in the field of
logistics and marketing in order to ensure the development of the enterprise while
maintaining the concept of sustainable development, and environmental
sustainability.

The third cluster refers to the issues of management, improving decision-making
processes, managing the set of data concerning the customer and shaping the so-
called sustainable consumption. The fourth cluster refers specifically to supply chain
management.

In marketing, the issues related to meeting the requirements and shaping customer
satisfaction are taken into account above all. The fifth cluster takes into account the
issue of coordination to ensure the so-called green supply chain, including the
acquisition of new solutions using, e.g., methods and tools supporting quality
management.
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Figure 2. Map of Five Clusters of the Keywords Related to the Domain.
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Source: Own study with an application of VOSviewer software.

At the last stage of analyzing the content and studying the results of the research
presented in the most frequently cited publications (n=34), the research problems
related to marketing management and sustainable logistics were identified. Referring
to the issues related to marketing management, a set of problems was specified such
as:

(1) general strategic management of the issues related to sustainable marketing (Zhu
et al., 2005; Cankaya and Sezen, 2018; Laari et al., 2016; Mathiyazhagan et al.,
2014; Meng et al., 2021; Chan et al., 2012; Toffel, 2004; Lee and Lam, 2012:
Fleischmann et al., 2002; Dey et al., 2019);

(2) Relationship marketing and the issues related with customer satisfaction (Kulp et
al., 2004; Tirkolaee et al., 2020; Ostlin et al., 2008; O'Rourke, 2014; Jayaraman and
Luo, 2007; Donner et al., 2020; Biiyiikézkan and Berkol, 2011; Pishvaee et al.,
2010; Chen et al., 2016; Mangla et al., 2013; Chavez et al., 2014),

(3) product-service marketing system (PSS), B2C and marketing OM-marketing,
remarketing interface (Mont et al., 2006, Shulman et al., 2009, Agal et al., 2021).
and Setoputro, 2004),

(4) customer relationship management and customer marketing (O'Rourke, 2014;
Wittstruck and Teuteberg, 2011; Biiyiikozkan and Berkol, 2011);

(5) Competitive and innovative marketing (Manavalan and Jayakrishna, 2019),

(6) Internet marketing (Ofek et al., 2010),

(7) economy and market performance elements of marketing management (Meng et
al., 2021; Blome et al., 2014; Foerstl et al., 2014);

(8) Industrial marketing specificity (Govindan et al., 2012, Atasu et al., 2009,
Sharma et al., 2010).
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5. Discussion

Referring to the results of research on recognizing the relationship between issues
related to sustainable logistics and the issue of marketing management, including, in
particular, the customer experience, five areas of research activities were specified.

The identified areas of research activities were distinguished as a result of the
analysis of keywords occurring in the set of publications studied (n=857). By
assigning specific research problems undertaken in the most frequently cited
research papers (n=34), it is possible to indicate to what extent the most common
problems are the points of contact between shaping the basis for sustainable logistics
and the issue related to marketing management. This is presented in Table 1.

Table 1. Identification of research areas and key intersections of sustainable
logistics and marketing management in the literature analysis.

Cluster 1 - Cluster 2 - Cluster 3 - Cluster 4 - Cluster 5 - green

circular environmental sustainable supply chain | supply chain and

approach approach consumption management | quality issues
approach

Reverse Green Green Reverse Green SCM

logistics AND distribution LOGISTICS | Logistics AND

Relationship AND AND Green AND Sustainable

marketing Sustainable marketing Marketing marketing (Zhu et

(Ostlin et al., marketing (Chan et al., mix (Ofek et | al., 2005); Green

2008); (Cankaya and 2012); al., 2011); marketing (Laari

Function- Sezen, 2019). Relationship Consumer etal., 2016;

Oriented PSS SCM AND marketing value Mathiyazhagan et

(Montet al., Competitiveness | (Chen et al., (Donner et al., 2014); Pricing

2006); in Industry 4.0 2016; Mangla | al., 2020). policies (Meng et

Competitiveness | (Manavalan and | et al., 2013). SCM al., 2021);

(Jayaraman and | Jayakrishna, Reverse (Information | Customer loyalty

Luo, 2007); 2019); Customer | logistics AND | Integration) | (Wittstruck and

Green market collaboration Customer AND Teuteberg, 2011);

development relation Relationship | Customer

(Toffel, 2004; (Blome et al., (Govindan et | marketing Relationship

Lee and Lam, 2014); Customer | al., 2012); (Kulp etal., Management

2012; segmentation Internal 2004; (Biiyiikozkan and

Fleischmannet | (Foerstetal., marketing O'Rourke, Berkol, 2011).

al., 2002); 2015); Process (Sharmaetal., | 2014); B2B

Customer innovation (Dey | 2010); Pricing | marketing

behavior (Atasu | etal., 2019) policies (Agrawal et

et al., 2008); (Shulman et al., 2021);

Customer al., 2010). Customer

satisfaction Sustainable satisfaction

(Shulman et al., supplier (Chavez et

2009; Pishvaee selection al., 2016).

etal., 2010;) AND

Customer customer
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demand satisfaction
(Mukhopadhyay (Tirkolaee et
and Setoputro, al., 2020).
2005).

Source: Authors’ own study.

The table identifies various research areas within sustainable logistics and marketing
management, highlighting where these fields overlap. It provides insight into how
various marketing strategies can be integrated with logistics practices to promote
sustainability, as well as the impact they have on the customer relationship. Worth
emphasizing is also the importance of integrating sustainable practices across
marketing and logistics functions, which, when properly combined, can lead to long-
term environmental and economic benefits.

Furthermore, the table analysis allows us to draw a conclusion that highlights the
need for continuous innovation and strategic adaptation to address emerging
challenges in sustainable logistics and marketing management. This summary
captures the essence of the research areas and their interrelationships, providing a
clear overview of the key topics covered in the literature research.

6. Limitation of the Study

The article has several limitations to consider when interpreting the results. It is
important to remember that each analysis has its own set of limitations, such as
different methodologies, data sources and analytical approaches, which can lead to
different results and interpretations.

Accordingly, the analysis of this article should be viewed as one of many
perspectives, recognizing that alternative analyses may yield different insights,
whether accurate or less accurate. Recognizing these limitations is critical to
comprehensive understanding of the research and guiding future research to build on
and improve current work. The presented results are limited to the "Web of Science’
database - the study exclusively utilizes data from the Web of Science database,
which may limit the comprehensiveness of the findings.

Other relevant studies and data sources outside this database are not considered,
potentially omitting significant research contributions. The content analysis included
34 publications, i.e., the analysis is based on a relatively small sample. The content
analysis highlights logistics problems and their intersection with marketing - the
analysis doesn't propose specific solutions or strategies to address these issues.

This limitation means that while the study highlights important areas of concern, it
does not offer actionable recommendations for practitioners or policymakers.
Expanding on these limitations provides a clearer understanding of the study's scope
and the potential areas for future research. It emphasises the need for a more
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comprehensive approach that includes diverse data sources, a larger sample size,
detailed issue-specific analysis, and practical solutions to the identified problems.

7. Conclusion

This paper analyzes the current state of research referring to the recognition of the
relationship between research relating to sustainable logistics and marketing
management. In the area of marketing, the focus was on a set of research referring to
customer experience management. In the first part of the work, an analysis of the
literature was made, recognizing the actual collection of work on the assessment of
the current state of research on sustainable logistics.

A set of works related to sustainable Logistics and sustainable production for
Industry 4.0, e-commerce, Decision support system and sustainable logistics
practices for the circular economy has been specified. Attention was drawn to the
need to recognize the relationship between sustainable logistics and customer
experience development. Referring to a set of search terms related to sustainable
logistics and customer experience, and using the database of scientific publications
Web of Science, the collection of basic literature was selected.

Biblimetric analysis was made by checking the number of publications and citations
in the consecutive years, which allowed for the assessment of the size of the
collection and its significance on the map of science. It was indicated that the
research area in the scope of research activities in which the concepts of marketing
management and sustainable logistics are integrated is in the second phase of
dynamic growth. This means that the first results of research in this area have
already been implemented and their results constituted a prerequisite for further
research work.

As part of the content analysis, the analysis of the keyword frequency was made,
which allowed for the selection of five basic research areas, i.e.; Cluster 1 (circular
approach - reverse logistic, closed-loop supply chain management); Cluster 2
(environmental approach - integration of activities in the field of logistics and
marketing in order to ensure the development of the company while maintaining the
concept of sustainable development, and environmental sustainability); Cluster 3
(sustainable consumption approach - improvement of decision-making processes,
management of the set of data concerning the customer and shaping the so-called
sustainable consumption); Cluster 4 (supply chain management — taking into account
the requirements and shaping customer satisfaction); Cluster 5 (green supply chain
and quality issues — taking into account coordination issues to ensure the so-called
green supply chain, including the acquisition of new solutions using, e.g., methods
and tools supporting quality management).

The analysis of 34 publications revealed several key findings. These findings
highlight the importance of a holistic approach to sustainability, where logistics and
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marketing are viewed as interconnected elements that have a profound impact on
how a company is perceived. Based on the analysis of the content and research
problems related to the area of logistics and marketing, a set of interdisciplinary
works was identified, the results of which contribute both to the area of logistics
management and determine the bases for marketing management, in particular in the
area related to Customer Experience.
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